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SECTION – A 

Answer any FIVE questions. 

 HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  5 = 25 marks)  

1. Import control. 

 ¨Væü$Ð@þ$† °Ä¶ý$…{™èþ×ý. 

2. International business. 

 A…™èþÆ>j¡Ä¶ý$ ÐéÅ´ëÆæÿ…. 

3. Exchange rate. 

 Ð@þ*ÆæÿMæüç³# Æóÿr$. 

4. Postal export. 

 ™èþ´ëÌê GVæü$Ð@þ$†. 

5. Lease. 

 Îk. 

6. Duty drawbacks. 

 yæþ*ÅsîýÌZ ÌZ´ëË$.  

7. Marketing strategies. 

 Ð@þ*ÆðÿPsìý…VŠü Ð@þNÅàË$.  

8. Deemed export. 

 yîþÐŒþ$z GVæü$Ð@þ$†. 
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9. Export of excisable goods. 

 A§æþ$Â™èþOÐðþ$¯@þ Ð@þçÜ$¢Ð@þ#Ë GVæü$Ð@þ$†. 

10. Export Services. 
 GVæü$Ð@þ$† õÜÐ@þË$. 

SECTION – B 

Answer ALL questions. 

 A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  10 = 50 marks) 

11. (a) Describe the role of exports and imports in International business. 
  A…™èþÆ>j¡Ä¶ý$ ÐéÅ´ëÆæÿ…ÌZ GVæü$Ð@þ$† Ð@þ$ÇÄ¶ý¬ ¨Væü$Ð@þ$† ´ë{™èþ¯@þ$ ÑÔ¶ý©MæüÇ…^èþ…yìþ. 

Or 

 (b) What are the procedures followed by the exporter? 
  GVæü$Ð@þ$†§éÆæÿ$yæþ$ AÐ@þË…À…^èþÐ@þËíÜ¯@þ Ñ«§é¯@þÐ@þ¬Ë$ HÑ? 

12. (a) Discuss the importance of consignment in import and export business. 
  ¨Væü$Ð@þ$† Ð@þ$ÇÄ¶ý¬ GVæü$Ð@þ$† Ð@þÆæÿ¢Mæ …ÌZ Mæü¯ŒþOòÜ¯ŒþÐðþ$…sŒý {´ëÐ@þ¬QÅ™èþ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

Or 

 (b) Explain the export and import licenses. 
  GVæü$Ð@þ$† Ð@þ$ÇÄ¶ý¬ ¨Væü$Ð@þ$† OÌñýòÜ¯@þ$ÞË Væü$Ç…_ ÑÐ@þÇ…^èþ…yìþ.  

13. (a) Explain the claiming for export benefits. 
  GVæü$Ð@þ$† {ç³Äñý*f¯éË MöÆæÿMæü$ Mðü•ÏÐ@þ¬Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

Or 

 (b) Explain the preparation of pre-shipment documentation. 
  Ð@þ¬…§æþçÜ$¢ ÆæÿÐé×ê ç³{™éË Äñý¬MæüP ™èþÄ¶ý*È° ÑÐ@þÇ…ç³#Ð@þ¬.  

14. (a) Explain the problems of shipment documentation. 
  ÆæÿÐé×ê ç³{™éËÌZ° çÜÐ@þ$çÜÅË¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

Or 

 (b) Discuss the strategies of Corporate Marketing. 
  M>ÆöμÆóÿsŒý Ð@þ*ÆðÿPsìý…VŠü Äñý¬MæüP Ð@þNÅàË¯@þ$ ^èþÇa…^èþ…yìþ.  

15. (a) Briefly explain the incentives of import/export. 
  ¨Væü$Ð@þ$† / GVæü$Ð@þ$† Äñý¬MæüP {´ù™éÞàË¯@þ$ çÜ…“VæüçßýÐ@þ¬V> ÑÐ@þÇ…^èþ…yìþ.  

Or 

 (b) Explain the duties of Customs House Agents. 
  MæüçÜtÐŒþ$Þ çßo‹Ü Hgñý…r$Ë Ñ«§æþ$Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
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